NE TA/Sa

NETASQ SUCCESS STORY

DIASA INFORMATICA ATTESTS TO THE
ADVANTAGES OF MFILTRO, NETASQ'S MAIL
SECURITY SOLUTION
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Diasa Informatica, wholesale leader in the Spanish IT market, further supports its strategy for
continuous improvement by deploying MFILTRO, NETASQ’s antispam, antivirus, antiphishing and
antispyware dedicated appliance, to address Diasas’s Internal needs

Ramén Moreno de Los
Rios,

DIASA’'s CEO

THE OBSERVATION :

The mail system is the key mode of
communication between Diasa and its
clients. Every day, hundreds of e-mails
are exchanged.

NOW:

The results provided by NETASQ
MFILTRO have been impressive and
have allowed , among other benefits,
resolving synchronization issues when
e-mails are downloaded from
employees’ PDAs. Now, the duration of
synchronizations has returned to
normal, and being able to directly
access the quarantine is a sign of trust.

PRESENTACION DIASA

DIASA Informética, a company of
Sanchez-Ramade Group with a
turnover of over 200 million euros in
2008 is a prominent IT Value Added
Distributor.

Its strategy is to consolidate its
position as a leader working with top
brands of the market, offering
technical consultancy and training,
presales support, installation services

and financial services to its resellers.
Diasa’s field teams are often on the ‘

move and check their e-mails on their
telephones or PDAs from wherever they
may be. For them, spam is a major pest
because every unnecessary e-mail
received means a waste of time and

DIASA Informatica is wholesaler of
value of IBM, HP, Sun Microsystems,
Fujitsu-Siemens Computers, Cisco,
3Com, Alcatel, Lenovo, Lexmark,
NETASQ, Optenet, Kaspersky, Blue

Thanks to the efficiency
of MFILTRO, we have
improved our
productivity, reduced the

efficiency. response time to our Coat and IPSCA.
customers, and are now )
. www.diasa.es
THEN: able to offer continuous

Before having deployed MFILTRO,
Diasa employed would receive as many
as 200 spam messages in a day, which
disrupted synchronization and caused
unacceptably long waits during the
transfer of e-mails to PDA’s and mobile
devices. This severely impacted
employees’ efficiency and made the
user experience unpleasant—it even
raised questions as to the usability of
these devices.

and permanent service,
regardless of our

geographic location.."

Ramon Moreno
delosRios

About NETASQ

With more than 45,000 products sold worldwide to date via a distribution channel of more than 300 partners spread out in more than
30 countries, NETASQ has made a name for itself as a major player in the information security field. NETASQ solutions efficiently
meet the needs that enterprises have for a unified form of protection from network threats and spam.

For more information: www.netasg.com

Copyright NETASQ 2009 NETASQ SUCCESS STORY 1



